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The System of Record for Marketing









2005





Marketing = Things we made for clients



In 2011 we started building Percolate



PERCOLATE 2011 PERCOLATE 2015 

Percolate 1.0 

6 people round a desk 

7 clients 

Bootstrapped 

O Marketers 

Percolate 8.0 

7 locations, 300+ employees 

400+ clients 

VC backed + YOY Growth 

14 Marketers 



1. Quick & Dirty 
2. Getting Smarter 
3. Keeping Up
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Everything Communicates



Your brand is the sum of every interaction people 
have with your product, company and team.
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130 WEEKS AGO 
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Consideration Adoption AdvocacyAwareness Purchase



Consideration AdvocacyAwareness Purchase Adoption



Be Contextual



No 1. Rule for Growth

REFRESH & REBUILD  
MEMORY STRUCTURES



1. Quick & Dirty 
2. Getting Smarter 
3. Keeping up
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3B

6B



Where to start?





Strategic alignment



Everybody creates



Speed bumps



On the same page



Assets in one place



See what’s working



Reducing the hoops



SMALL TEAMS BIG ORGANIZATIONS LOADS OF BRANDS 



1. You can do more than you think with little budget 

2. Map your customer journey to be more strategic 

3. Put systems in place to grow your brand, and team 

A DESIGNERS GUIDE TO MARKETING 
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